UmMdnehagmninrny
HATYAI UNIVERSITY

oy v o ¢aa 1 v o ' o o o
miiugﬁaﬂiz“zﬂﬁuwuﬁwuNaﬂamﬁmﬂﬁﬂ‘wmmﬂ%ﬁlﬁw’mawa’l

The influence of media on tourist’s decision making to travel to Songkhla
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Abstract

The objective of this research is to study the public relations media that affect
the decision to travel in Songkhla province and the tourists’ decision making on
destination places to visit, this research is a descriptive research in the form of survey
research. collecting information from 400 Thai tourists traveling in Songkhla province.
The result found that friends and social medias affected the decision making on
destination places to visit and the most popular tourist destination place to visit is
Samila beach
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9 nunlutios Facebook A1Lade 4.26 Line A1ade 4.07 Twitter Alady 4.03 n1A%s adiad
Usumliiutuwnliweamelulad iledunszuansivdsunamginssuvesguilaadiiiuann
Pudunazatrauunimaalnin Waesedostuidnslidinvesiuilnalugeddsa

M19199 1 nssuidenianuddglunisnisdndulauviesiietdwminaavan

a1eu  Usznnde ALady S2AU
1 ey 4.33 17N
2 facebook 4.31 41N
3 Google 4.20 47N
4 youtube 3.95 41N
5 Website mMsvioaifien 3.73 170
6 Intragram 3.70 N
7 ymAAkuATOUATY 3.58 10
8  MIINUNIIANIT 3.52 170
9 Poster 3.17 Uunang
10 Website 3u 3,17 U1unans
11 qﬂﬂaﬁ'ﬁfmu 3.17 Urunang
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adu  Uszande AaAe SEAU

12 TV 3.12 U1uUnNang
13 Ameunslavanvieadien 3.06 Urunang
14 lau 3.04 Uunang
15 Wmihiivieadien 3.03 Yunan
16 Uhe Ads 2.96 Urunang
17 Faunuihudien 2.94 Uunang
18 Postcard 2.91 U1uUnNang
19 N1599N31U 2.91 Urunang
20 wilsdovioadien 2.88 J1unans
21 wruululd 2.75 Uunana
22 Yy 2.66 Uunang
23 nladefun 2.51 Uunana
24 Uneans 2.51 Junang
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2. WNeN19681979 LLWaQW@QLWUUV}@Q%@ (Attraction) WUﬂW@QLWﬁ?Lﬁ@ﬂLUUQ@W@JW?J
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A15199 2 Nsenauladananuviaa e

uUAU 1 SUAU 2 SUAU 3
utanadivian (32%) wavainataIuasnsiy (12%)  wiauaivial (17%)
gulpann (9%) guLilaann (10%) 1120 (15%)
AANMANNES (7%) LNIZYD AANANNKEN (8%) AUANISITUE LRI (12%)
AUAGITOE LUFINIU WFINY augemsa thanlay  tanlaundng
dhanlaundng (6%) 94 (7%) L1ARUNIE (6%)
audndasan (5%) VLS (6%)

LYY }2 |

JUSU 1 ARdn UYL NELB9555UYA (Natural Attractions) 1a A wraNalvan
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=2 L= (Y s aa
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waNIINAIRgaIeIeIenia Silluszininssuudunnsienvendudydnuald

YoLHE09
FanTnaavan Fadieindu landmark idrAyvesdavinavan

dusu 2 Senaduannivionisndesssundlaun ingee dsdimmmeany Wugavai
fvimivemsiaavaaly dnszduuasiagatinvioadien

fufu 3 veadaninaswan Aewvndaniu daluanuivieafiondessmmaninvieaden
fiosnsuniiien ilesaneglndfiu unanaive vuseandiefduazdmiindsarsluaioiuniad
5 dotuluvusenudiniuwd aunsnuendiuiinimivesdesanan uasnziaavasualdosg
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1. msfufdeusznduiuiiinadenisdndulaviesfioludminasman Inslanizde
yAna Ao Loy LLavaaaaulaumuu mslnddnuazinfanssuliiAansmsuvignlsude
paulatanifieuiiaiiou

2. MnuanTifenuiinveadisrdulngfadininud fyundwioniiendesssuwa
(Natural attractions) Iummumuﬂ Fofulumsiannurdsiesioniioadinandenivdn e
YBINITHAUINITVIDUN B UUTITU W AodnLAKAY auiﬂwmwmﬂimimmmmiummm%
Uselomilfnnuiu uenanuvamisaisndssssunafiiteides awardelundsioadion Uuuy
fausssunarUszndloydndiausssunuuaada fenuduendnuaiinmeiuisldsunuaula
Mninvieaflenduiu W grudlonmawan fufulugudlon msatuayulidanssums
sioafienfivannvanglfAnmasouitausssunudaimiooyngliduusannesefimans
redminamailasorderuiiuiievessevvuluvieddu wasmhsnuiiieados auanssue
Fbuundwioniiondeadrsassd fignadetu sjuthuduundsindou femdusssund daw
@p0w s13u Snsdausnaieauuvgh a5z Waen Wiseiu onmsiids savidifonssy
mseanidiny aauiveadisiussianaiuas suzmauIauATAlYY In1sguasnuinm
avordungned Tauensihwauvasady Msdnsefeusud saumiasnenuasaan
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